Brand Identity Specialist

The Buffalo Society of Natural Sciences (Museum of Science and Tifft Nature Preserve) is looking for a
full-time Brand Identity Specialist who will have primary responsibility for ensuring that all visual
products and representations of, by, and for the Buffalo Museum of Science (BMS) and Tifft Nature
Preserve (Tifft) are consistent and appropriate in construction and quality. This position will provide
leadership in the strategy, art direction, design and production of all printed and digital graphics,
signage, and collateral for the BMS and Tifft. In providing support and expertise across the
organization, the Brand Identity Specialist will dually report to the Director of Exhibits and the Director
of External Relations.

The successful candidate will be paid in the range of $40,000-45,000 annually, based on experience
and skill level, and will receive excellent benefits including paid time off, health insurance, 401K with
company match, paid holidays and more. This position requires in-office work and may not be eligible
for a remote working arrangement.

Essential Functions
e Oversee, manage, maintain, and evolve the BMS and Tifft's visual brand identities across all
departments of the organization.
¢ Provide art direction on all pieces of visual collateral to ensure they are consistent with the
BMS and Tifft’s visual identities.
o Collaborate with External Relations, Exhibits, Collections, and Development departments,
creating all signage and graphics, including:
o BMS and Tifft advertisements (print and digital)
Promotional collateral and social media graphics
Exhibit graphics, labels, and wraps
Wayfinding and signhage systems.
BMS and Tifft website and social graphics
Direct mail and monthly newsletter design
Email newsletter graphics
Capital campaign, annual fund, and annual report design
Special event invitations and on-site signage
Presentations and graphics for Board development and philanthropy
Annual educators guide and group sales promotional collateral
Event itineraries, programs, and supporting signage
o Miscellaneous design needs
Maintain the Buffalo Museum of Science and Tifft Nature Preserve master brand style guides.
Develop or evolve style guides for existing Society brands, programs, and special events.
Install sighage and graphics throughout the Museum and Tifft.
Other tasks as assigned.
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Education, Experience, Skills, and Qualities Required
e Minimum of a bachelor’s degree, a degree in design preferred.
e Strong graphic design and production, including printing, mounting, and installation.
e Proficiency in Microsoft Office (Word, Excel, Outlook, PowerPoint), Adobe Creative Suite
(Photoshop, lllustrator, Acrobat, InDesign, Flash).
o Ability to multi-task effectively and juggle multiple requests and projects at one time, adapting
to emerging priorities as needed.
Very strong organizational and problem-solving skills.
Ability to work safely and efficiently in high stress situations.
Video editing and production skills a plus.
Team player with sense of curiosity and a belief in the potential of knowledge and
understanding of science to improve quality of life.
e Regular attendance is an essential function of the job.



e This position may require working occasional nights and/or weekends to meet goals and
deadlines for projects or events, as needed.

Physical Demands

e Working at a computer for extended periods of time.
Listening and speaking on the phone frequently.
Lifting and moving signage and exhibit elements.
Use of ladders to install graphics
Walking often within the Museum.

Culture and Values

The Society’s culture is one of collaboration, collegiality, and teamwork. The Brand Identity Specialist
must have a desire to work in a mission-first and audience-centered culture following the Society’s
core values of service, curiosity, collaboration, integrity, and inclusivity. The Brand Identity Specialist
must intend to produce products and experiences of exceptionally high quality and to enjoy work and
colleagues.

Equal Opportunity Employer

At the Buffalo Society of Natural Sciences, we believe that to achieve the greatest potential in
opportunity, innovation, and discovery, as well as to reach the highest level of effectiveness and well-
informed decision making, diversity of experience and viewpoints is paramount. Further, as a mission-
first organization that seeks to be a welcoming and welcomed resource for all in our community, the
Society strives to reflect the great diversity of those living in western New York. We encourage
applications from individuals of all backgrounds and life experience. The Buffalo Society of Natural
Sciences is an Equal Opportunity Employer and does not discriminate based on race, color, religion,
sex, national origin, age, disability, or genetic information.

Please send cover letter and resume via email to Resumes@ GoldhawkHR.com
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